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WAUIRUATENYAN, http://www.songkhlacity.go.th/files/com_content/2014-
10/20141002 odtydwpa.pdf
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M. Sattayathamrongthian, Y. Vanpetch, 2015

Expedition Mode of Myanmar worker in Thailand: Case Study of Myanmar Workers in Samut
Sakhon

Presentation at the International conference on 2 - 3 July, 2015 in Nongnooch Pattaya Garden
& Resort, Pattaya city, Thailand.

Publish in ACTUAL ECONOMY: LOCAL SOLUTIONS FOR GLOBAL CHALLENGES (ACE-15)
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M. Sattayathamrongthian, Y. Vanpetch, 2016

Foreign’s Tourists Perception of Visiting Thailand after the Erawan Shrine Bombing

Presentation at “ACTUAL ECONOMY: LOCAL SOLUTIONS FOR GLOBAL CHALLENGES (ACE-16)”, 21-
22 January, 2016 in Twin Towers Hotel, Bangkok, Thailand.

Publish in ACTUAL ECONOMY: LOCAL SOLUTIONS FOR GLOBAL CHALLENGES (ACE-16) Ukraine,
SCOPUS indexed (Publishing): #antinlasens

Y. Vanpetch, -M. Sattayathamrongthian, 2016.

-Myanmar migrants in Thai economy: current problems of economic social integration (the
case of Samutsakhon, Thailand)

Presentation at Crowne Plaza Copenhagen Tower Hotel in Copenhagen, Denmark, 20-21 May,
2016 Publish in ACTUAL ECONOMY: LOCAL SOLUTIONS FOR GLOBAL CHALLENGES (ACE-16)
Ukraine, SCOPUS indexed: Co-author
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Wiphawan Tongniam, Rujee Pasukree, Mahachai Sattayathamrongthian, 2016

THE EMPOWERING MANAGEMENT OF PRODUCTION FOR THE Organic Farmers in Nakhon
Pratom, 2016 TECHNICAL & VOCATIONAL EDUCATION AND TRAINING INTERNATIONAL
CONFERENCE (TVETIC 2016), to be held on 18 - 20 November 2016 at KSL Resort & Hotel,

Johor Bahru. ;: Co-author

Pranom Thangpreecharparnich, Kannikar Namwong, Chadanat Piawiboon, Mahachai
Sattayathamrongthian, 2016
Development of the Financial Accounting of the Organic Farmer in Nakhon Pratom

EDUCATION AND TRAINING INTERNATIONAL CONFERENCE (TVETIC 2016), to be held on 18 - 20
November 2016 at KSL Resort & Hotel, Johor Bahru. : Co-author

Titimont Tanakitiaueaungkur, Mahachai Sattayathamrongthian, 2016

Development of Marketing Trends of the Organic Farmer in Nakhon Pratom
TECHNICAL & VOCATIONAL EDUCATION AND TRAINING INTERNATIONAL CONFERENCE (TVETIC 2016),
to be held on 18 - 20 November 2016 at KSL Resort & Hotel, Johor Bahru. : Co-author

Y. Vanpetch, -M. Sattayathamrongthian, 2017.

Small and Medium Business Owners and Constructs of Entrepreneurs: A Case Study of Thai Business
Owners in Southern California, USA

ACTUAL ECONOMY: Social Challenges and Financial Issues in XXI century (ACE-FIIS: 2017)

PROGRAM OF INTERNATIONAL CONFERENCE Saint-Petersburg, Russia MAY, 2017
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Mahachai Sattayathamrongthian, Y. Vanpetch 2017

Exploration of the Practicality of Small Scale Cultural Tourism Business in Ayuttaya, Thailand
International Academic Conference on Educational & Social Innovations AC-ESI-2017

21-24 December, 2017 in Pyramida Hotel, Prague, Czech Republic.

“International Journal of Statistics & Economics”, SCOPUS indexed (Publishing): Author

Mahachai Sattayathamrongthian, Y. Vanpetch, 2018

The Influence of Customer Experience Management toward Insurance Purchase Decision in
Bangkok, Thailand. Case Study Muang Thai Life Insurance.

International Conference, 2" Multidisciplinary View on Sustainable Living & Built Environment:
Sus-LaB 2, 11-14 January, the Royal City Hotel: Author
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